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This document has been prepared by Emirates Integrated Telecommunications Company PJSC (the “Company”) solely for presentation purposes. The information 
contained in this document has not been independently verified and no representation or warranty, expressed or implied, is made as to, and no reliance should be placed 
on, the fairness, the accuracy, the completeness or the correctness of the information contained herein. None of the Company or any of its respective affiliates, advisors 
or representatives shall have any liability whatsoever for any direct or indirect loss whatsoever arising from any use of this document, or contents, or otherwise arising in 
connection with it.

This document does not constitute an offer or invitation to purchase any share or other security in the Company and neither it nor any part of it shall form the basis of, 
or be relied upon in connection with, any contract or commitment whatsoever. Before making any investment decision, an investor should consider whether such an 
investment is suitable for his particular purposes and should seek the relevant appropriate professional advice. 

Any decision to purchase shares or other securities in the Company is the sole responsibility of the investor. 

Certain information contained in this document consists of forward-looking statements reflecting the current view of the Company with respect to future events. They are 
subject to certain risks, uncertainties and based on certain assumptions. Many factors could make the expected results, performance or achievements be expressed or 
implied by such forward-looking statements (including, but not limited to, worldwide economic trends, economic and political climate of United Arab Emirates, the Middle 
East, changes in business strategy and various other factors) to be materially different from the actual historical results, performance achieved by the company. Should 
one or more of the risks or uncertainties materialise or should the underlying assumptions prove different stock movements or performance achievements may vary 
materially from those described in such forward-looking statements. Recipients of this document are cautioned not to place any reliance on these forward-looking 
statements. The Company undertakes no obligation to republish revised forward-looking statements to reflect changed events or circumstances. 

Rounding disclaimer: Due to rounding, numbers presented may not add up precisely to the totals provided and percentages may not precisely reflect the absolute figures.

For further information about the company, or material contained within this forward looking statement, please direct your enquiries to our Investor Relations team 
by email at investor.relations@du.ae
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Q1 2026 key takeaways 
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Strong underlying performance in January–February; March reflects emerging conflict-
related headwinds

Resilient revenues growth 
across mobile and fixed segments

Solid balance sheet
and strong liquidity supported by 
a renewed credit facility

Strong profitability
with a record EBITDA margin

Softening environment in March
reflecting the impact of the regional 
conflict



Regional conflict

We are not in a position to quantify the impact today — the inputs required (conflict duration, macro trajectory, population trends) remain uncertain. We will update as visibility improves

1 — Situation to date

✓
No network nor operational 
disruption

Operations stable

✓ Business continuity

Plans activated

! March data

Impacted by various factors

2 — Areas of potential exposure

Duration and severity of the crisis determine the impact

R E V E N U E

Roaming / 
tourism Contained near-term — long-term contracts hedge exposure

Gross adds Activation pressure if population mobility or confidence 
softens

ARPU Possible softness as spending becomes more cautious

Traffic mix Shift toward fixed as WFH and distance learning increase

C O S T S  &  O P E R A T I O N S

Inflation & supply 
chain Procurement and logistics friction

Bad debt Exposure in SMEs, hospitality and transport

Enterprise / ICT Potential project delays in certain sectors

3 — Our response & strengths

Financial flexibility

– Strong liquidity

– Unleveraged balance sheet

– Investment plans unchanged

Cost management

– Discretionary spend controls active

– Variable levers deployable on as-needed 
basis

Structural resilience

– Connectivity demand is resilient 

– Possible opportunities

Evolving and complex environment  - We will provide timely updates as visibility improves.

Impacts and mitigants



Q1 2026 highlights

6

Exceptional start of 2026; March impacted by regional conflict

Strong momentum 
through February

Revenue growth
highlighting our strong 
market position

6.9%

Strong cash generation

Strong liquidity

Solid EBITDA margin

49.5%

Total liquidity 

4.9 bn 
EBITDA growth

Net profit growth

15.5%

11.7%
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Strong and profitable growth despite softening in March 

Q1 2026 financial highlights

Revenues breakdown (AED million)

43.7%45.4%

Revenues (AED million)

Net profit (AED million)EBITDA (AED million) and margin (%)

“Other revenues’’ growth driven by ICT 
and Handset partially offset by lower 
interconnect and roaming 

Solid EBITDA margin reflects:
• underlying momentum supported by strong Jan–Feb performance

• structural improvements in mobile mix, higher fixed ARPU, 
interconnect cost reductions and IT insourcing

• Some one-off benefits

• Higher handset sale weighing on margins

• March impacted by the regional conflict: lower roaming revenues 
and higher bad debt provisions

Net profit growth primarily reflecting higher 
EBITDA – Net profit margin expanding by 1.5 pp

3,848 4,114

Q1’25 Q1’26

+6.9%

2,780 3,023

1,067 1,092

Q1’25 Q1’26

+6.9%

1,824 2,038

Q1’25 Q1’26

+11.7%

722
834

Q1’25 Q1’26

+15.5%

S
er

vi
ce

O
th

er

47.4% 49.5%

+2.3%

+8.7%

X% EBITDA Margin

18.8% 20.3%

X% Net profit Margin

Service revenues - strong underlying performance in 
Jan-Feb while March was adversely impacted by the 
regional conflict and weather conditions



(1) Capex is calculated as: cost addition to Property, Plant and Equipment and cost addition to Intangible 
Assets (See note 3 and 5 in the condensed consolidated financial Statements for the three-month period 
ended 31 March 2026)
(2) Operating free cash flow is defined as EBITDA minus Capex
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Strong cash generation and healthy balance sheet

Q1 2026 financial highlights

Capex intensity at 9.4% with usual backloaded 
pattern typical of Q1 – Capital investment in line 
with plans and reflects usual ramp-up profile 

Operating cash flow reflects EBITDA growth

Solid Net cash position supported by strong 
cash generation – Unleveraged balance sheet

Strong liquidity bolstered by refinanced RCF and 
unleveraged balance sheet

Operating free cash flow (2) 

(AED million)

43.7%45.4%

Capex (1) (AED million) and capital 
intensity (%)

Total liquidity (AED million)Cash, bank balances, and term 
deposits (AED million) 

377 386

Q1’25 Q1’26

1,447 1,652

Q1’25 Q1’26

+14.2%

2,250
2,945

31-Dec-25 31-Mar-26

2,945

4,926

1,981

Cash,  bank 
balances and 
term deposits

Undrawn  
facility

Total liquidity

X% Capital intensity

9.8% 9.4%
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(1) ARPU is monthly average revenues divided by average base, base definition: 90 days active customer
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Strong Mobile momentum in Jan–Feb supported by structural drivers 

Mobile segment

Mobile subscriber base growth supported by strong 
postpaid additions and continued resident prepaid strength 
in Jan-Feb. 

March reflects a softer sequential postpaid performance 
versus Feb. and lower tourist inflows.

Postpaid customer base growth was supported by strong 
momentum in the first two months of the quarter

Moderation in activations in March, particularly in the 
resident and SME segments, while the government 
segment remained resilient.

Prepaid customer base benefitted from new attractive 
offers to blue collar workers

March impacted by weather condition and lower tourist 
inflows and lower activations for longer commitment 
products. 

Mobile subscriber base (thousand)

Mobile revenues (AED million) and ARPU (AED)

1,845 1,884 1,922 1,979 2,023

7,292 7,254 7,248 7,726 7,670

Q1’25 Q2’25 Q3’25 Q4’25 Q1’26

9,137 9,138 9,170 9,704 9,692
5.2%

9.6%

6.1%

Postpaid

Prepaid

1,721 1,736 1,770 1,848 1,845

Q1’25 Q2’25 Q3’25 Q4’25 Q1’26

7.2%

63.5 63.3 64.5 65.3

XX ARPU (1)

63.4

Mobile revenues growth reflecting strong performance in 
Jan-Feb including higher activations and better mix

Slower growth in March due to the impact of the regional 
conflict on tourist-related revenues and prepaid activity, 
while the impact on postpaid revenues is partially 
reflected.
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Resilient performance supported by Enterprise strength

Fixed segment

Fixed subscriber base reflects a consistent 
growth in Jan-Feb driven by both success of 
Home Wireless and the expanding Fibre 
footprint

March performance reflects lower activations 
mainly in Fibre

Fixed revenues growth was driven by strong 
performance in Enterprise Connectivity owing to 
successful offers for SMEs and higher ARPU in 
Consumer Fibre and Home Wireless.

Fixed subscriber base (thousand)

Fixed revenues (AED million)

1,060 1,081 1,103 1,136 1,177

Q1’25 Q2’25 Q3’25 Q4’25 Q1’26

11.1%

701 706 718 735 745

Q1’25 Q2’25 Q3’25 Q4’25 Q1’26

6.3%
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ICT and handset sales drove growth, mitigating pressure from wholesale

Other revenues

Other revenues growth was driven by ICT and 
Handset sale partially offset by lower revenues 
in Wholesale 

Interconnect revenues growth impacted by the 
reduction of national mobile termination rates 
initiated in 2026 and the impact of the regional 
conflict on the subscriber base.

Roaming revenues impacted by lower tourist 
inflow 

Stronger handset sales is mainly driven by the 
sustained iPhone 17 sales momentum despite 
possible supply chain disruptions 

Other revenues (million)

1,067 1,085 999
1,299

1,092

Q1’25 Q2’25 Q3’25 Q4’25 Q1’26

2.3%

Higher ICT revenues mainly driven by recurring 
business and reflected our successful 
diversification strategy
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2026 priorities: adapting to a complex and evolving 
environment

Maintaining guidance pending clarity on duration and severity of the regional conflict
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2026 guidance

2026 priorities and guidance

Revenue 
growth 

5-7%

EBITDA 
margin 

Strengthening and monetising our core 
business while reinforcing our digital-first 
approach and offering an outstanding 
customer experience

Scaling-up adjacent digital services, expanding 
our data centre footprint, deepening our ICT 
capabilities and advancing strategic 
partnerships to further diversify our revenue 
streams

Continue managing the business efficiently,  
adapting to the volatile operating environment, 
cost efficiencies while continuing to create 
long-term value for our shareholders

46-47%



Q&A
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Appendix
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2025
Q1

2025
Q2

2025
Q3

2025
Q4

2026
Q1

Mobile customers (thousand) 9,137 9,138 9,170 9,704 9,692

of which prepaid 7,292 7,254 7,248 7,726 7,670

of which postpaid 1,845 1,884 1,922 1,979 2,023

Mobile customers net-adds  (thousand) 221 1 32 534 -12

of which prepaid 176 -38 -7 478 -56

of which postpaid 45 38 39 57 44

Mobile ARPU (AED) 64 63 65 65 63

Fixed customers (thousand) 701 706 718 735 745

Fixed customers net-adds (thousand) 19 5 12 16 10

Operational KPIs

- Mobile customer base as per TDRA definition: A customer is accounted in the base if the customer has made, in the last 90 days, a traffic activity
- Net adds are calculated quarter-over-quarter 
- ARPU is calculated as monthly average revenues divided by average subscriber base. 

18

Appendix 



Thank you

Contact:
investor.relations@du.ae
+971 55 953 0307
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